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Why Email Marketing?

“Email is second only to search in companies’ online marketing budgets today, with 80% of
marketers using, piloting, or planning email marketing programs and 88% expecting email
effectiveness to increase in the next three years.”

- The Forrester Wave™

Whether it is welcoming new customers, cross selling or turning prospective clients into committed
customers, emails are a fantastic way to engage with people in a quick, simple and cost effective
manner.

Many companies fail however to understand the dynamics of email marketing; sending thousands of
emails in an attempt to beat the numbers game. This approach usually ends up with your email in
their junk-box, with no hope of further interaction.

The essence of all marketing campaigns, digital or otherwise is planning. Clear objectives and
measurable criteria are important. Often, the more successful campaigns are identifiable by their
simplicity.

What should it be?

The real “gem” in email marketing is the ability to collect instant feedback from your target
audience. What is first needed however is the ability to successfully deliver and clearly communicate
your key message.

Email marketing should be:
- aimed at a specific target
- ameans to capture information and take further action
- provide a key message
- generate a response
- scientifically increasing success rates

Email marketing is about planning, targeting and delivering. Furthermore,
it’s about analysis, integration and continual refinement.
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Beyond the click...

Many organisations will send emails, but fail to collate and utilise the information gathered from
their campaigns. There is great potential at this point to further interact with the target audience
once they have opened and clicked through an email.

ProspectSoft Email Marketing allows full tracking beyond the click, including what pages the visitor
viewed, any survey responses, and importantly any actions on your site that may directly lead to a
sale. Information is stored in the CRM system, making it available to both office and mobile sales
staff who may not have been directly involved with sending the original email.

Sales staff can now see which pages of your website the customer has viewed, which emails they
have responded to and what actions they have subsequently taken. For an eCommerce website, a
monetary value can then be applied to email marketing activities, giving a real return on investment.

Why CRM Integration?

Tracking and analysing reactions allows marketers to identify general points of success and failure in
a campaign, as well as a subject’s specific responses.

With CRM integration, information is centralised and up-to-date. Any clicks, survey responses or
actions can be used to bring master data up to date. This information can then be used to improve a
campaign as well as execute and manage specific follow-ups.

Utilising master data from the CRM system ensures your email campaigns are targeted and relevant.
Email recipients can be defined accurately, using specific, accurate and up-to-date information.
Relevance can be increased further with sub campaigns and subject specific information, such as

“bought model XYZ”, “took a survey”, “clicked through to your product page” or an almost infinite
range of other criteria.

Google Analytics Googledralyics
If that wasn’t enough, integration to Google = Out of afotal of 520 visits...

Analytics takes your email marketing insights e = — e ———
even further. ProspectSoft email marketing can U= | ©

be set-up to auto-tag your e-shot links, :E »

allowing you to segment your website traffic by :% O e .
the actions recipients have taken. :H—| —n

Advanced segments can be created in Google Analytics for your email marketing campaigns,
allowing further in-depth analysis.
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Step 1: Plan

As well as carrying out standard mail merges, ProspectSoft Email Marketing allows contacts to be

assigned to email marketing campaigns without the need to export or edit contact lists.
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Step 2: Design and Edit

Templates or brand new emails can be created and modified for each campaign, with full and easy

access to document and image libraries. Design and edit emails in either WYSIWYG mode or through

pure HTML.
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Step 3: Preview and test

Check your design and HTML formatting across major email clients. Different email programs render
emails in different ways, and this tool returns a preview of your email across a range of inboxes.

Spam Test

With over 15% of all emails blocked by Spam
filters, this facility will ensure high deliverability
with an indicative spam score before delivery.
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Step 4: Analyse

Analyse and understand the target audience across both campaign on an aggregate bases, and
against individual contacts in the CRM system.

Campaign ::::«T;L;.’:;‘ n:":.-‘" Expost to Excel = L] Sent 2
Status Live m Intal send
Launch Date 1 10:31:26 Foilowups 8
Close Date [Social Wadia Triogwred el o

Referrals e

Unique User sent

Set up & conversion rating for this campaign

{dick Image balow) j Undelivered L}
Sark Emais failed t= sand e
Hard bounces ¢
b = = ; A Soft bounces

Unique User endeliversd

_‘a Delivered 2

ﬁ Urique User delvered 2
Opery, 2 Opens s

Emals Not Opened °
T Urigos User Nct Cpaned e
B bt e - Semam
e Internal Launch of Email Mail Merge 8 x|
0 6672 |
Cescription: Internal Launch of tmad Marketing Mail Merge: Modfy ||
Type: Emed Makating 7 ||
Dex Type: Emad Mergs Promotion Delete.
acivty: Intermal Lanch of Emal Marketing r_=
e e >
e e
e e
Email Marketing
(o]
© carpoin 88 Cortocts e— Emal Marbetig Actons
i i e 0 e e
L3 Ardken Ardron Emal Seck. 12/10/2010 10:31:27 Chktocgen
L Ardrew Ardron Web Mt hittp:/jerm prospectsoft, comfams/cms. fspImenn_id=4002 12/10/2010 11:01:19 Qi tocpen
. . S ke Gl e RelE (i mi
Track clicks and carry out appropriate secondary = =5 LD i ez G
ol R o o A
. . - MR B B o e G
action with specific contacts. W aen o 0O S
L3 Ardren Ardron Web HE. hetp:fjerm prospectsolt, comfomsfoms. jspmen_ide4002 121102010 12:22:1¢ Qi to cgmn
L] Arvkew Ardron Emal Opened 12/10/2010 12:41:03 Qi tocgen
AT OB I s e
oE - o A
Mes  Alyson Sowers. Emad Sert. 12/10/2010 10:31:27  Qhckito open
Mes  alyson Sawers. Emad Opensd 12/10/2010 11:25:47 ik to open
RE = 3 e
<] >
FOaboaty, > Internel Lmmch ... |

ProspectSoft Email Marketing

Page 4 of 4 .
ProspectSoft
www.prospecsoft.com



